
 
 

Kave Home reaches 112 million in turnover and lands in 

Australia 

- The Spanish furniture design and decoration brand has grown 54% 

in 2021 positioning itself as one of the industry benchmarks 

- With a 400-strong workforce, the group is well on its way to 

becoming a zero carbon footprint company by 2030 

 

Barcelona, 25 January 2022.- Furniture and decoration design brand Kave Home based 

in Sils (Girona), has closed 2021 with a turnover of €112 M, growing 54% compared to 

2020 and doubling turnover figures from 2019. The company has experienced a high 

rate of growth in all its sales channels, with the opening of six new flagship store, five 

new franchises, 40 shop-in-shops and several online marketplaces. 

In the words of Managing Director Francesc Julià, “We have been preparing for years to 

successfully develop our brand’s omnichannel ecosystem -which is unique in the market- 

and in 2021 we put our foot firmly on the accelerator. We opened in six countries, shop-

in-shops in Santorini and Mauritius and even launched our website in Australia, achieving 

a direct presence on five continents, a milestone that few brands in the sector have 

achieved worldwide.” 

Kave Home, which has experienced a frenetic pace of growth since its launch in 2013, 

has proven that there is still room in retail for local, quality and environmentally committed 

design brands. 

Throughout 2021, it has continued to develop the Kave Cares project - the cornerstone 

of its strategy to become a zero CO2 footprint company by 2030. “This year we have 

taken significant steps forward to reduce our carbon footprint, such as manufacturing 

15% of our turnover on demand, preparing our logistics structure to be energy self-

sufficient by 2023, and continuing to develop entire collections based on 100% recycled 

materials.” 



 
 
2022 sees the company continuing its exponential and transformational growth 

dynamic of recent years. In 2021, 150 people joined the company, and for 2022, it is 

preparing to offer another 100 jobs at its headquarters in Sils. “We are looking to 

incorporate new talent in almost all areas of the company, with a particular focus on the 

Kave Tech area, the genesis of the Kave Home of the future.” 

Downloadable material: https://we.tl/t-Gbg4TVGmga 
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www.kavehome.com  
 
Kave Home works to revolutionise the furniture, design and decoration sector. They are 

determined to get one step ahead to be the brand of choice for non-conformists looking for 

something more.  

Their goal? To create design and quality products and offer an excellent service. “We aren’t 

launching rockets to the moon (yet), but we do deliver in record time.” 

Their obsession? Perfecting every single detail. This is why so much love is poured into the 

entire design, manufacture and distribution process, resulting in attractive and functional 

designs, of beautiful quality at affordable prices. 

Kave Home has recently launched Kave Cares in its commitment to the planet and people, 

because sustainability goes way beyond the product. Short-term projects include eliminating the 

use of plastic in shops and packaging by 2025. 

Kave Home is present in more than 80 countries. It is currently developing plans to open new 

stores worldwide and expand the brand internationally. 
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